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Welcome

Welcome Carparts.com Team! The goal of this report is to establish a cohesive marketing
strategy that takes into account all aspects of marketing within your organization. It
outlines strategies, objectives, operations, and other core aspects of execution.

Brand Pillars

Brand Pillars are the fundamental elements that define and support the over-
arching identity and positioning of a brand within its market. They encapsulate
the brand's essential attributes, including its name, core values, voice, brand
avatar, and customer avatar. Each pillar serves as a steadfast quidepost that
shapes every aspect of the brand's strategic and creative execution.

Brand

Brand Essentials refer to the fundamental elements and core attributes that
define and distinguish a brand in the marketplace. These essentials are cru-
cial for building a strong brand identity, maintaining consistency across all

Essentials platforms, and communicating the brand’'s message effectively to its target
audience. They include the essential elements necessary to direct style guide
creation and brand consistency in one-off branding projects.

O C i Il visual ts of branding, including | lor palettes, ty-

Visual omprises all visual aspects of bra g, including logos, color palettes, ty

Style Guide

pography, and imagery, forming the visual identity and aesthetic appeal of the
brand.

Written/Verbal
Style Guide

Involves the use of language, tone, and messaging in brand communication, en-
compassing everything from the brand’'s name to its style of verbal expression.

Interactive
Style Guide

Encompasses user-focused elements such as digital interfaces, interactive
technology, and user engagement features that facilitate direct interaction
with the brand.

Experiential
Style Guide

Focuses on creating immersive and sensory experiences through events,
environmental design, and physical interactions, offering memorable brand
encounters.

Community
Style Guide

Community Styling is an encompassing approach that focuses on shaping the
ethos, behavior, and communication within brand communities, both online
and offline.

4 | Al-brand Blueprint
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How It Works

The Al-Brand Blueprint process is a comprehensive method that defines a brand's
identity and positioning through foundational Brand Pillars, detailed Brand Essentials,
and meticulously crafted Style Guides to ensure consistency and clarity across all brand

interactions.

The Al-Brand Blueprint process
is a strategic framework for
developing a cohesive brand
identity. It begins with Brand
Pillars, which are the core
elements defining the brand’s
identity, including its name,
values, voice, and avatars. These
pillars quide all strategic and
creative aspects of the brand.

Next, Brand Essentials detail the
key attributes that distinguish
the brand in the marketplace,
such as logo design, color
palette, and messaging. These
essentials are critical for
maintaining consistency across
all communication platforms.

BRAND
PILLARS

¥
O A

OO

BRAND
ESSENTIALS

ey Y Y

The process culminates with
the creation of Five Style
Guides. These guides provide
comprehensive guidelines for all
brand representations, ensuring
consistency from digital to
physical mediums.

This streamlined approach
ensures that the brand
communicates its unique value
effectively and maintains a
strong presence across all
interactions.

12

VISUAL WRITTEN INTERACTIVE EXPERIENTIAL COMMUNITY
STYLE GUIDE STYLE GUIDE STYLE GUIDE STYLE GUIDE STYLE GUIDE
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VISUAL WRITTEN INTERACTIVE EXPERIENTIAL COMMUNITY
GPT GPT GPT GPT GPT
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BRAND PILLARS

0 Brand Pillars are the fundamental elements that define and support the
> overarching identity and positioning of a brand within its market. They
ﬁ ° encapsulate the brand's essential attributes, including its name, core
values, voice, brand avatar, and customer avatar. Each pillar serves as
Q a steadfast quidepost that shapes every aspect of the brand’s strategic
and creative execution.

Brand Name

A distinctive title that encapsulates a product,
service, or company'’s essence, differentiating it
from competitors and symbolizing its identity in the
marketplace.

Brand Summary

A concise encapsulation of a brand’s essence, focus,
and unique attributes, emphasizing its mission,
vision, and customer value.

Brand Vision

A clear, inspiring statement that articulates the
foundational ethos and aspirational goals of a
company, guiding its business strategies and
customer engagement.

Brand Slogan

A short, memorable phrase that represents a brand’s
values and promise, crafted to be succinct and
emotionally resonant, often used in marketing to
define and enhance brand identity.

Core Brand Values

Fundamental beliefs that define and guide a brand's
behavior and operations, shaping its culture and
resonating through all organizational aspects.

Core Brand Offer

The primary value proposition a brand offers, defining
what it stands for in its industry and informing

all marketing strategies to ensure relevance and
distinctiveness.

(]
Brand Voice
The specific characteristics, tone, and style of
communication a brand uses to consistently convey
its identity, values, and messages across various
platforms.

Brand Avatar

A human-like embodiment of a brand's identity
and values, used to guide branding strategies and
make the brand relatable and consistent across all
interactions.

Customer Avatar

A detailed profile of the ideal customer, focusing
on their challenges and needs, and how the brand's
solutions can transform their situation into a
desirable state.

7 | Al-brand Blueprint
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Full Brand Name:
Abbreviations:
Brand Name Acronyms:
Nicknames:
Trade Names:
Brand Summary
Brand Vision
Brand Slogan
Core Brand
Values
Core Brand Offer

8 | Al-brand Blueprint
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Brand Voice

Brand voice is the consistent and distinctive tone, style, and personality expressed through words

and communication, ensuring a unified and recognizable presence across all platforms, thereby
strengthening brand identity and fostering a cohesive marketing approach. Brand voice is not just a
linguistic preference or a style guide. It is a strategic tool that embodies the core values, mission, and
personality of a brand. Defined as the consistent and distinctive tone, style, and personality conveyed
through words and communication, a brand voice ensures a unified and recognizable presence across all

platforms and touch points.
|

Brand Voice Summary

Brand Voice Specifications

Language Style

Tone

Consistency

Clarity

Engagement
Adaptability

9 | Al-brand Blueprint
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Brand Avatar

A Brand Avatar is a conceptual embodiment or personification of a brand’s identity and values. It serves
as a relatable, human-like representation of the brand, encapsulating all aspects of its personality, ethos,
and style. This personification is used to guide branding strategies, advertising, and content creation,
making the brand easier to understand and relate to for both the company and its customers. The Brand
Avatar embodies the brand’s mission, vision, values, and attributes, ensuring a consistent and coherent
image across all platforms and interactions. It aids in decision-making, improves brand recognition and
loyalty, facilitates brand evolution, and enhances marketing and communication efforts.

Brand Avatar Name

Brand Avatar Type

Brand Avatar
Personality Summary

Brand Avatar
Visual Features

10 | Al-brand Blueprint




Al-BRAND BLUEPRINT
Customer Avatar

A customer avatar (sometimes referred to as a buyer persona, marketing persona, or customer profile)
is a representation of your ideal customer—the type of person you want to purchase your products

or services. A customer avatar, in the context of problem identification and solution envisioning, is

a detailed representation of a target customer that encapsulates the key challenges and aspirations
defining their current situation, juxtaposed with the envisioned state where their needs are fully me.

Customer Avatar
Name

Customer Avatar
Summary

11 | Al-brand Blueprint
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Customer Avatar

A customer avatar (sometimes referred to as a buyer persona, marketing persona, or customer profile)
is a representation of your ideal customer—the type of person you want to purchase your products

or services. A customer avatar, in the context of problem identification and solution envisioning, is

a detailed representation of a target customer that encapsulates the key challenges and aspirations
defining their current situation, juxtaposed with the envisioned state where their needs are fully me.

Age Range

Gender Identity

Geographic Location

Education Level

Occupational Field

Income Bracket

Interests

Values and Beliefs

Interests and Hobbies

Lifestyle

Personality Traits

Purchasing Behavior

Media Consumption

Brand Preferences

Product/Service Usage Patterns

Current Challenges

Aspirations

Frustrations with Current Solutions

Experience Transformation

Emotional Outcome

Before State

After State
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< _BRAND ESSENTIALS

o Brand Essentials refer to the fundamental elements and core attributes
> that define and distinguish a brand in the marketplace. These essentials
° are crucial for building a strong brand identity, maintaining consistency

across all platforms, and communicating the brand’s message effectively
Q to its target audience. They include the essential elements necessary to
direct style guide creation and brand consistency in projects.

[] (]
Brand Personality & Identity
This encompasses all visual elements that represent
a brand’s essence and differentiate it in the market.
It includes the color scheme, which evokes specific
emotions(e.q., blue for trust), imagery and symbols
that communicate industry or values(e.g., a tree for
growth), and the company name that may reflect the
company'’s focus or origins.

[ ]
Typography & Font Styling
Refers to the selection and use of typefaces and
how they enhance or communicate the brand’s
personality. This includes the choice of font style
(serif for tradition, sans-serif for modernity), and
the manipulation of font size and weight to direct
attention and signify importance.

(] (]
Design Style & Aesthetics
The visual approach that defines the look and
feel of the brand's materials. This can range from
minimalistic designs, which imply modernity and
sleekness, to complex arrangements that show
richness and detail. It also includes the use of
geometric shapes and negative space to convey
specific traits like unity or sophistication.

(]
Tone & Messaging
The underlying message and character a brand
communicates through its logo and branding. This
covers the spectrum from formality to casualness
and includes cultural references that can connect the
brand to a specific community or heritage.

oge oge
Scalability & Versatility
The ability of the brand’s visual elements to maintain
effectiveness and clarity across different sizes and
contexts, from small digital icons to large physical
billboards. This includes maintaining legibility and
impact in various color settings, such as full color,
black and white, or grayscale.

Consistency & Alignment

The coherence and uniformity of the brand across
all platforms and media. The logo and other brand
elements should align with the brand's overall
strategy, mission, vision, and values, ensuring that
the brand is instantly recognizable and consistently
presented regardless of the medium.

Mood & Emotional
Resonance

The emotional impact and atmosphere generated by
the brand's visual and stylistic choices. This includes
the emotional tone set by the logo, the psychological
impact of colors(e.g., red for passion), and the

mood conveyed by design dynamics such as the use
of curved or sharp lines to suggest friendliness or
precision.
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Brand
Personality &
Identity

Typography &
Font Styling

Design Style &
Aesthetics

Tone &
Messaging

Scalability &
Versatility

Consistency &
Alignment

Mood &
Emotional
Resonance
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A Visual Style Guide serves as a foundational framework that directs how a brand can

establish a cohesive and visually compelling identity across diverse platforms and
m mediums. It meticulously outlines the integration of design elements, color palettes,

typography, imagery, and logo application to ensure consistency and resonance with

the target audience. This guide serves as a beacon for designers, marketers, and
stakeholders, providing clear directives on how to visually communicate the brand’s

/ V k@ essence effectively.

Logo Application:
The design and usage guidelines for the brand's logo.

Type:

The set of typography styles, including fonts and typographic treatments, used for
the brand. Should include Primary Font, Secondary Fonts, Tertiary Font, and Usage
Guidelines.

Color Scheme:

The specific palette of colors chosen to represent the brand. Should include Prima-
ry Colors, Secondary Colors, Accent Colors, Neutral Colors, Tints/Tones/Shades,
and Usage guidelines.

Graphic Guide:
PRIMARY A Graphic Guide is used for defining visual elements like shapes, lines, and forms
COMPONENTS used in brand communication. Should include general Graphic Style, Usage Guide-
lines, and recommendations for iconography for services, products, product cate-
gories, website design, and social media.

Al Imagery Guide:
The descriptive elements necessary to produce consistent imagery using Al tools.
Should include Style, Type, and Prompt Guidelines.

Stock Imagery Guide:
The descriptive elements necessary to find consistent imagery through stock pho-
tography platforms. Should include Style, Type, and Search Guidelines.

Original Imagery Guide:
A guideline for producing consistent original imagery through photography and vid-
eography. Should include Style, Type, and Production Guidelines.

The Visual Style Guide transcends mere documentation; it serves as a strategic roadmap for aligning visual elements with the
brand’s identity and values. By adhering to these guidelines, brands can create immersive and memorable experiences that
foster deeper connections with their audience, ultimately strengthening brand loyalty and recognition.

17 | Al-brand Blueprint
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. VISUAL STYLE GUIDE

LOGO APPLICATION

The design and usage guidelines for the brand’s logo.

Logo Types

Vertical Layout

Badge or Seal

Stacked Layout

Monochrome or Single Color

Reverse or Knockout

Icon Only

Outlined or Wireframe

Logo Spacing

Logo Color Variations

Full Color

Monochrome

Reversed

Tinted or Shaded

Spot Color

Gradient

Duotone

Patterned

Logo Placement

Size and Scale

Clear Space

Alignment

Positioning

Orientation

Background Contrast

Variants for Applications

Usage Restrictions

Responsive Design Guide-
lines
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L@J VISUAL STYLE GUIDE

TYPE

The set of typography styles, including fonts and typographic treatments, used for the brand. Should
include Primary Font, Secondary Fonts, Tertiary Font, and Usage Guidelines.

Primary Font

Secondary Fonts

Tertiary Font

Usage Guidelines
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. VISUAL STYLE GUIDE

COLOR SCHEME

The specific palette of colors chosen to represent the brand. Should include Primary Colors, Secondary Col-
ors, Accent Colors, Neutral Colors, Tints/Tones/Shaes, and Usage guidelines.

Primary Colors

Secondary Colors

Accent Colors

Neutral Colors

Tints, Tones, & Shades

Usage Guidelines
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. VISUAL STYLE GUIDE

GRAPHIC GUIDE

A Graphic Guide is used for defining visual elements like shapes, lines, and forms used in brand communi-
cation. Should include general Graphic Style, Usage Guidelines, and recommendations for iconography for
services, products, product categories, website design, and social media.

Graphic Style

Primary Graphic Elements

Usage Guidelines

21 | Al-brand Blueprint
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. VISUAL STYLE GUIDE

STOCK IMAGERY GUIDE

A guideline for producing consistent original imagery through photography and videography. Should include
Style, Type, and Production Guidelines.

Style

Type

Production Guidelines

24 | Al-brand Blueprint
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., WRITTEN/VERBAL
STYLE GUIDE

A Written/Verbal Style Guide is a comprehensive document that outlines how a brand
communicates its identity through language across various platforms and media. It
specifies the tone, messaging, and linguistic nuances that should be consistently used
to enhance and maintain the brand's unique persona. This guide ensures that every
piece of communication is aligned with the brand'’s core values and messaging strategy,
contributing to a coherent brand experience.

Brand Name & Variants:

Establishes the initial connection with the audience through a carefully chosen
brand name and its variants, ensuring that it is legally compliant, consistently used,
and easily recognizable.

Nomenclature & Taxonomy:

Facilitates easier customer interaction and product/service recognition through a
structured naming system that enhances the logical arrangement and understand-
ing of the brand’s offerings.

Standard Terms:
Strengthens brand identity by defining specific terminology that is unique to the
brand, ensuring consistent language use that reduces confusion and enhances

PRIMARY brand familiarity.
COMPONENTS Tone of Voice:

Reflects the brand’s personality through a defined voice that is used across all com-
munications, helping to form a consistent image that resonates emotionally with
the audience.

Voice Ul:

For brands utilizing voice technology, this part of the guide defines the interaction
style and persona of voice-driven interfaces, ensuring they are coherent with the
overall brand identity.

Language(s):

Ensures that the brand’'s message is culturally sensitive and resonates effectively
across different regions, considering local dialects and linguistic nuances to maxi-
mize engagement.

The Written/Verbal Style Guide not only enhances brand recognition and customer loyalty through consistent messaging
but also serves as a strategic asset in the brand’s marketing and communication efforts. It provides a foundation for all
stakeholders to understand how to communicate the brand effectively, ensuring every message reinforces and builds upon
the established brand identity.
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BRAND NAME & VARIANTS

The brand name is often the first interaction people have with your company. It should encapsulate the es-
sence of your brand, be memorable, and resonate with your target audience. Variants of the brand name might
include abbreviations, acronyms, or other forms used in different contexts. The style guide should dictate the
specific conditions under which these variants are used to maintain brand recognition and consistency.

Primary Brand Name

Specification

Guidance

Legal Checks

Abbreviations & Acronyms

Usage Abbreviations
Acronyms
Nicknames
Trade Names

Rules for Abbreviations

Alternative Branding for
Sub-Brands

Sub-Brand Variants

Guidance for Use
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NOMENCLATURE & TAXONOMY

This refers to the system your brand uses to name and categorize its products or services. A clear, intuitive
naming system makes it easier for customers to understand and engage with your offerings. Taxonomy in-
volves the hierarchical classification of products or services, helping in organizing and retrieving brand infor-
mation systematically.

Product Naming Convention

Function-Based Naming

Examples

Taxonomy Structure

Product Categories

Hierarchy Guidelines

Category Naming Guidelines

Consistency Rules

Example Categories
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STANDARD TERMS

These are the terms and phrases consistently used across all brand communications to describe the brand
itself, its products/services, and its customers. This consistency avoids confusion and strengthens brand
identity. It might include specific industry jargon, branded terms you've coined, or preferred generic terms.

Brand-Specific Jargon

Glossary

Contextual Use

Customer Descriptors

Inclusive Language

Usage Scenarios

Language Tone Markers

Positive Language

Emotional Impact
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TONE OF VOICE

The tone of voice reflects the brand’s personality. It could be friendly, professional, authoritative, whimsical,

or any number of other descriptors. The tone of voice guides how the brand communicates in writing and
speech, affecting customer perception.

Personality Traits

Brand Personality

Expression Guidelines

Customer Interaction
Examples

Scenario-Based Guidance

Tone Adaptations

Feedback & Adjustment Tips

Receiving Feedback

Adjustment Strategies
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VOICE Ul

For brands leveraging voice user interfaces (such as voice assistants or chatbots), this element defines how
these interfaces communicate verbally. This includes the persona of the voice assistant, its speaking style,
and how it interprets and responds to voice commands.

Voice Persona Development

Characteristics

Voice Samples

Command & Response
Format

Interaction Patterns

Error Handling

Customization Options

User Preferences

Accessibility Features
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LANGUAGE(S)

This involves choosing the languages in which the brand communicates, based on its target markets. It also
includes considerations for local dialects, slang, and cultural nuances to ensure the brand’'s message is accu-
rately conveyed and respectfully resonates with the audience.

Primary & Secondary
Languages

Selection Criteria

Implementation Guidelines

Cultural Nuances

Cultural Sensitivity

Local Engagement
Strategies

Translation & Localization
Practices

Quality Standards

Review & Update Processes
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7., INTERACTIVE

engage users through digital platforms. It encompasses digital interfaces, interactive

m II@’I ° An Interactive Style Guide focuses on the visual and functional elements that directly

/V )\V\

technologies, and user engagement features, ensuring a cohesive and intuitive user
experience across all brand touchpoints. This guide includes detailed specifications for
icons, user interface (Ul) styles, interactive elements, and more, aiding in the creation of
consistent and engaging digital environments.

PRIMARY
COMPONENTS

Icons:

Icons are visual symbols that enhance user interface aesthetics and functionality
across various media. They range from minimalist to dynamic designs, aligning with
brand identity and improving user experience.

Packaging:

Packaging designs go beyond protection to serve as key brand touchpoints, incor-
porating interactive elements like OR codes and augmented reality to merge physi-
cal products with digital experiences.

Ul Style:

Ul Style involves designing visual and interactive elements for digital platforms, fo-
cusing on cohesive, intuitive user experiences through color schemes, typography,
and feedback mechanisms.

Animation:

Animation utilizes motion graphics to convey brand messages and enhance digital
interactions, with styles varying from minimalist motions to interactive 3D anima-
tions that align with brand values.

Apparel/Fashion:

Apparel/Fashion involves designing clothing that reflects a brand’s ethos and style,
focusing on functionality, distribution, and visual consistency through color palettes
and logo placements.

Application Design:

Application Design focuses on creating digital applications that align with brand
identity and enhance user engagement through strategic, user-centered design and
development.

The Interactive Style Guide not only standardizes digital and interactive elements but also strategically enhances brand
engagement and recognition, ensuring a consistent and impactful user experience.
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ICONS

Icons represent visual symbols or marks that encapsulate and communicate specific actions, objects, or con-
cepts across digital and physical mediums. This category encompasses a range of design styles and function-
alities, from flat and minimalist to dynamic and adaptive, ensuring that icons not only enhance the aesthetic
appeal of a user interface but also improve its intuitiveness and user experience. The diversity inicon styles
allows brands to choose imagery that best aligns with their identity, messaging, and the context of their appli-
cation, makingicons a crucial element in user interface design and brand communication.

Overall Icon Style

Icon Styling Specifics

Design Principles

Color Usage

Sizing & Scaling

Placement and Spacing

Adaptability

Core Brand Values
Alignment

Icon Use Guidelines

Digital Platforms

Print Materials

Merchandise
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. INTERACTIVE STYLE GUIDE

PACKAGING

Packaging refers to the design and creation of containers or wrappings for products and services, extending
beyond mere protection to become a critical brand touchpoint. Interactive and service packaging not only
encapsulates the product but also serves as an extension of the brand experience, leveraging technologies
like OR codes, NFC, and augmented reality to bridge the physical product with digital engagement. This cate-
gory emphasizes the strategic alignment of design, technology, and brand messaging to create packaging that
resonates with consumers, encouraging further exploration and interaction with the brand online.

Interactive Product
Packaging

Interactive Service
Packaging

Offline to Online Conversion
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UISTYLE

Ul Style encompasses the visual and interactive design elements of user interfaces across digital platforms,
including websites, applications, and digital devices. This category focuses on creating a cohesive and intui-
tive user experience through the thoughtful integration of color schemes, typography, interactive elements,
and feedback mechanisms. Customizable themes allow for personalization within a brand's design framework,
enhancing user engagement and satisfaction. Ul Style is fundamental in ensuring that all brand interactions
are visually harmonious, easily navigable, and aligned with the brand's identity.

Color Schemes &
Typography

Interactive Elements &
Feedback

Ul Integration Formula
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ANIMATION

Animation in the context of brand identity involves the use of motion graphics and animated visuals to convey
messages, narrate stories, and enhance user interactions across digital media. This category includes a broad
spectrum of styles, from flat design and minimalist motion graphics to skeuomorphic 3D animations and
interactive animations that incorporate user control. The overall animation style is tailored to complement
the brand's core values and visual identity, ensuring consistency across promotional videos, digital advertise-
ments, and user interface animations, thereby enriching the overall digital experience.

Overall Animation Style

Animation Application

Website Design

Mobile Apps

Social Media Content

Email Marketing

Digital Advertisements

Instructional and
Educational Content

Onboarding Experiences

Branded Video Content

Interactive Infographics

Event and Presentation
Materials

Product Demonstrations

E-commerce Experiences

Gamification Elements

Transitional Animations
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APPAREL/FASHION

Apparel/Fashion as a brand element category involves the strategic design, production, and distribution of

clothing and fashion items that embody a brand’s ethos, message, and aesthetic preferences. This includes
determining the apparel's function, style, and distribution channels to ensure it serves its intended purpose,
whether for promotional use, retail, or as part of a uniform. The overall apparel style is guided by the brand's
core values, utilizing specific color palettes, logo placements, and fabric selections to reinforce the brand's
presence and identity in every piece of clothing produced.

Overall Apparel Style

Color Palette

Logo Placement

Fabric Selection

Design Motifs

Typography

Packaging

Messaging

Apparel Function

SWAG (Stuff We All Get)

Retail Apparel

Sponsored Apparel

Uniforms

Limited Edition Collections

Event Merchandise

Apparel Distribution

E-commerce

Tradeshow Giveaways

Contest Giveaways

Product or Service
Purchase Incentives

Pop-Up Shops

Collaborations

Corporate Partnerships
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APPLICATION DESIGN

The Application Design element emphasizes the creation of digital applications that not only align with a
brand's identity but also enhance user interaction and engagement through thoughtful, user-centered design.
This involves a comprehensive approach that spans the overall look and feel of the application, its core objec-
tives, and a strategic development roadmap to ensure its success.

Application Type

Application Objective

Application Development
Roadmap
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EXPERIENTIAL

create immersive and sensory-rich experiences across various touchpoints. It details the

m II" ° An Experiential Style Guide is an essential framework that instructs how a brand can

/V ,\V\

integration of design, sound, material, and interaction to craft memorable encounters
that resonate deeply with the audience. This guide ensures that every experiential aspect
is thoughtfully aligned with the brand's identity, enhancing emotional engagement and
brand loyalty.

PRIMARY
COMPONENTS

Sonic:

Sonic Styling pertains to the intentional use of sound and music to enhance the
atmosphere and emotional impact of a space, event, or piece of media. It aims to
deepen engagement and forge a lasting memory of the experience through auditory
means. It's also used for all media, including video and audio content.

Events:

Events Styling focuses on the design and orchestration of events to deliver unique,
engaging, and memorable experiences that resonate with attendees on an emotion-
al level.

Material:

Material Styling refers to the strategic selection and application of materials to
evoke specific sensations, convey messages, and enhance the physical experience
of an environment or product.

Lighting:

Lighting Styling employs lighting design to influence mood, direct attention, and
create visually striking environments that enhance the overall experience. These
experiences include Live Space Lighting(e.g. office lighting, expo booth lighting,
storefront lighting, etc.), Virtual Space Lighting(e.qg. video set lighting, photo set
lighting, VR/AR space lighting, recorded event lighting, etc.), and Interactive Light-
ing(e.g. product lighting, application feature lighting, etc.).

The Experiential Style Guide is more than just a document; it is a strategic tool that helps brands deliver consistent and
engaging experiences that align with their identity and values. It provides a roadmap for creating unique environments that
captivate and connect with the audience, ensuring every element contributes to a unified and memorable brand experience.
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SONIC

Sonic Styling pertains to the intentional use of sound and music to enhance the atmosphere and emotional
impact of a space, event, or piece of media. It aims to deepen engagement and forge a lasting memory of the
experience through auditory means. It's also used for all media, including video and audio content.

Overall Music Style

Genre Selection

Tempo & Rhythm

Harmonic Style

Overall Sound Effect Style

Environmental Sounds

Brand Signature Sounds

Interactive Sounds

Sonic Use Guidelines

Application Consistency

Volume & Mixing Standards

Cultural Sensitivity &
Relevance
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EVENTS

Events Styling focuses on the design and orchestration of events to deliver unique, engaging, and memorable
experiences that resonate with attendees on an emotional level.

Thematic Design

Engagement Activities

Sensory Engagement

Taste

Touch

Sight

Smell

Sound
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MATERIAL

Material Styling refers to the strategic selection and application of materials to evoke specific sensations,
convey messages, and enhance the physical experience of an environment or product.

Overall Material Style

Texture

Technological Integration
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LIGHTING

Lighting Styling employs lighting design to influence mood, direct attention, and create visually striking en-
vironments that enhance the overall experience. These experiences include Live Space Lighting(e.qg. office
lighting, expo booth lighting, storefront lighting, etc.), Virtual Space Lighting(e.g. video set lighting, photo set
lighting, VR/AR space lighting, recorded event lighting, etc.), and Interactive Lighting (e.g. product lighting, ap-
plication feature lighting, etc.).

Live Space Lighting

Atmospheric Enhancement

Attention Direction

Functional Lighting

Virtual Space Lighting

Realism & Immersion

Mood Creation

Visual Clarity & Focus

Interactive Lighting

Responsive Design

Ambient Adjustment

Personalization
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m II@’ ° A Community Style Guide is an integral framework that outlines how a brand can cultivate

and manage its community interactions, both online and offline. It defines the strategies
for shaping the ethos, behaviors, and communication within brand communities to foster
a sense of belonging and active engagement. This quide ensures that all community

/ V @ aspects are thoughtfully aligned with the brand's identity, promoting consistency and a
k strong community bond.

Community Specifications:

Defines the foundational aspects of the community, including its core purpose, the
most suitable platforms for engagement, and the specific cultural values it aims to
promote. This element sets the stage for how the community is structured and what
it represents to both members and the wider audience.

Behavior Guidelines:
PRIMARY Outlines expectations for conduct within the community, differentiating between
COMPONENTS internal stakeholders (employees and executives)and external members (custom-
ers and community participants). This ensures a respectful, inclusive, and positive
interaction landscape.

Terms of Interaction:

Specifies the operational aspects of community engagement, including how and
where communication occurs, the expected timelines for responses, and the mea-
sures in place to protect privacy and ensure safety.

The Community Style Guide serves as more than just a document; it is a strategic tool that helps brands build and sustain
robust communities that align with their identity and values. It provides a roadmap for nurturing environments that engage
and resonate with members, ensuring that every interaction contributes to a cohesive and supportive brand community.
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COMMUNITY SPECIFICATIONS

Defines the foundational aspects of the community, including its core purpose, the most suitable platforms
for engagement, and the specific cultural values it aims to promote. This element sets the stage for how the
community is structured and what it represents to both members and the wider audience.

Community Purpose Defined

Ideal Community Platform(s)

Digital Platform(s)

Physical Space(s)

Community Culture Defined

Values

Norms

Attitudes
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BEHAVIOR GUIDELINES

Outlines expectations for conduct within the community, differentiating between internal stakeholders
(employees and executives)and external members (customers and community participants). This ensures a
respectful, inclusive, and positive interaction landscape.

General Behavior Guidelines

Internal Behavior Guidelines
(Employees and Executives)

External Behavior Guidelines
(Customer Interaction and
Community Engagement)
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TERMS OF INTERACTION

Specifies the operational aspects of community engagement, including how and where communication oc-
curs, the expected timelines for responses, and the measures in place to protect privacy and ensure safety.

Communication Channels

Social Media Platforms

Dedicated Online Forums

Email Newsletters

Instant Messaging Apps

Blogs

Webinars & Virtual Events

Video Platforms

Podcasts

Community Apps

Physical Mail

Collaborative Platforms

0&A Sessions

Feedback Surveys

Response Timeframes

General Inquiries & Posts

Customer Support Tickets

Email Inquiries

Feedback and Suggestions

Social Media Comments and
Messages

Forums and Community
Boards

Setting and Communicating
Timeframes
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DISCLAIMER

There is no guarantee that you will earn any money using the techniques and ideas in these materials. Examples
in these materials are not to be interpreted as a promise or guarantee of earnings. Earning potential is entirely
dependent on the person using our product, ideas, techniques and the effort put forth. Your level of success in
attaining the results claimed in our materials depends on the time you devote to the program, ideas and tech-
nigues mentioned, knowledge and various skills. Since these factors differ according to individuals, we cannot
guarantee your success or income level.



